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Sex on Television

F A hERE

Peter Smagorinsky

The conception of what is risque’ in society
is relative to the standards of a culture at a given
time. These standards are becoming looser all of
the time; what would have been considered out-
rageous ten years ago is calmly accepted today.
Some things prove to be fads only, perhaps too
extreme or tasteless to have anything but a
momentary appeal; thus topless swimsuits®> and
mini skirts,> revolutionary ideas a decade ago,
have gone the way of* spats® and nehru jackets®
(and, we hope, leisure suits).” They did not
disappear because they were too daring; rather,
their shock value wore off, and a more subtle
form of sexiness has taken their place in current
fashions.

Some art forms (a loosely applied term in this
case), however, still rely on crassness for appeal.
This is especially true with regard to the various
Mass Media outlets. Least affected has been the
movie industry; after a spate® of fleshy releases
about ten years ago, filmmakers have returned
to a more conservative means of presenting
“mature” topics such as sex. This is possible in
films, because they are a higher art form than
their cousin, television. The relationship between
the two is similar to that between literature and
magazines: one must necessarily appeal to the
masses, while the other seeks a more sophisti-
cated, discriminating audience. Certainly, a good-
ly amount of trash infiltrates both literature and
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movies, but overall their quality is consistently
higher than that of magazines and television.

Literature and movies strive for universal
significance, since they hope to be appreciated
for a long period of time. Thus, the quality of
the material must be high or else they will soon
be forgotten. The writer can seek to perfect his
art, since full appreciation of it may not come
for a while.

Mass Media, on the other hand, seeks an
immediate appeal. Newspapers and magazines are
rarely read after the initial impact of the news
they report has left, and television shows go on
and off the air’ like so many neon lights. Some
classic TV shows are immortalized on reruns, and
good journalism is used as reference material for
researchers, but the bulk of the mass media is
discarded daily along withh the rest of the
garbage.

The problem is that in order to be competi-
tive, Mass Media must pander to'® the taste of
the public. The most common denominator is
the determinant, since success is measured by
sales quantity. Therefore, the Media churns
out’! what most people want. This, as it turns
out, is sex and violence.

Even a responsible magazine must re-evaluate
its standards in order to stay in competition. A
good example is Playboy magazine. At its incep-
tion, it was a solid piece of journalism, spiced
with a foldout '? of a naked woman for the
purpose of attracting male patronage. The rest of
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the magazine was filled with good fiction, witty

cartoons, excellent interviews, and a healty !3
amount of interesting articles. As the years went
by, however, Playboy’s format began to invite
competition. Others tried the foldout idea, but
were unable to put a quality magazine around it.
Magazines such as Penthouse, then, copied the
slick'* Playboy packaging concept, but placed a
far greater emphases on sex. This cut mightily
into Playboy’s sales, and they had to retaliate by
cutting back on'® quality, and increasing the
space devoted to sex. The public had made its
choice, had in order to stay in business Playboy
had to compromise. With the current plethora ! ®
of such magazines now available, Playboy has
deteriorated to being little more than a classy
looking porno! 7 magazine.

The state of television is currently of great
concern to its viewers. In the industry’s early
days, married couples, if the producers were bold
enough to shoot a scene which took place in a
bedroom, had to be in separate beds. Even a hint
that people engaged in sex was prohibited. As
time passed the emphasis was placed more and
more on “realism,” and censorship necessarily
had to become liberalized. Veiwers and pro-
ducers insisted upon the need for “natural”
dialogue, so increased use of obscenity was
allowed. “Real” plots were demanded, so instead
of the rose colored'® world presented in most
shows, themes of drug addiction, prostitution,
homosexuality, illicit love affairs, and teenage
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pregnancy became popular. With the ground thus
broken, it became possible for the banal situation
comedies'® to incorporate these things into their
format. Now, there are several shows that use
them as their basis. The shows are no funnier
than their predecessors; the difference is that the
jokes now deal with sex. At first, there is
somewhat of a shock value to their presence on
TV, which accounts for their attractiveness:
when this wears off, however, and the show is
evaluated objectively, its viewers lose interest,
and the network drops the program.

The problem is that the intended appeal is
immediate. Success is measured by ratings, and
sponsors will not fund a show that does not sell
well right away. Gradual appreciation of the
show as art is therefore impossible, for the
program is dropped if not enough people watch
it. Producers must therefore cater to2° the
desires of the people, and the majority of viewers
have indicated that they prefer to watch shows
with explicit sexual references.

Many groups have raised objection to the
abundance of sex on TV, trying to force the
networks into having stricter censorship rules.
They constitute a distinct minority of the audi-
ence, however, and their influence, though felt, is
slight. There are just not enough people whose
values are insulted by the cheap use of sex on
TV; most people revel in it, no matter how inane
it is.

The only alternative for those who object to
sex on TV is to simply stop watching it. This
may seem like a drastic step, but it is ridiculous
to complain about something that one is not
compelled to be a part of. Turning on the TV is
an act of will; one must assume that if a person
watches it, he does so because he wants to. If he
finds the material presented objectionable, then
it would be logical for him to alleviate the
problem by avoiding the tube.?! Most people
are unable to do this, however; television watch-
ing has become such an accepted part of their
daily routines that they find the habit impossible
to break. Thus, instead of dismissing it as
worthless, they watch it and complain.

Producers argue that they are being forced to
compromise their principles in order to stay
competitive; thus, they say that they must make
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trash in order to stay on the air. This is a weak
excuse, for if the principle is abandoned, then it
probably existed only in theory to begin with.
The real value that the producers have is to be
successful in their profession, success being deter-
mined by how much money they make. If they
care for art at all, they will move into the film
industry, or produce material for an independent
network that is subsidized by private corpora-
tions and federal grants; thus, they would not
need to rely on the tastes of the general public.
The concern of sex on television is a problem
only to those who are involved in it: their values
have been sacrificed to accommodate a desire to
wallow?? in cheap entertainment.

2EVZ BN 6T, filfEEDBREDMEIZE S DH
%Tﬁmaé:tc%%c%uéfuﬁﬁxﬁﬁ’
ITFTENICLE>THREBHRIITH S, HHHILL

LEMMCBILA H B D% 5, BUEEEICHE > T
THHI, BLLITNE, ROELHIBIFORE
%uiﬂTﬁMénTwémthWﬁ%mtmu
ez b TH A5, %

9N ST ERE G s

I —H% %m@%:%ﬁf&%%“% L5 ¥T
Hb, TLEDLy 7 Z2FME VS BLER, Fh
ICBZAFNTVEEICE->TOAMEL L2,
b OMMERIE, KoIFTVIEBEICLIT N 2nEn Kk

ROBKZW LT OICHBEICZN T30 TH B,

GE> 1. risque[riskéi] buvE¥oOTHTHhD, Xp &
W risk LEILERD 7 7> 2B LE TV B, Bl v
NTNDZ L %252 TS, EE. 2. topless swim-
suits | 7V 2AMkFE, EXx= (bikini) D F77F % M
WORKDLDTES2LD5 L 5iIcL 723 D% &, mono-
kini & S

as C miniskirt * 3%, B& | T mini & i,u%'-.'.mm zTh
& D v A microskirt ThH 5, 4. have gone the
way of ~ ~ L[ LEEHEAL, ~LFELERICH 72,
follow suit & v» 5 ?DiZjEvs, 5. spats 2. v HH
P, CB2HELDPLERECHEHY ¥Y— P Lo—FE
6. nehrujackets %2—) - +4 . b, F—ILHR,
Bl TZDDEVRT, 4> FOBEARCTEHED
Jawaharlal Nehru (1889-1964) /5% T\ 72D T#% D £ H*

LEN 5, 3. mini skirts =Z2AH—},

&%, Nehrucoat ¥ {25, B& | T7272 Nehru & v» 5
ZEHB, EHLIZZINDEFE LMV AK DMAE DY
% Nehru suit * 1f-3:, Nehru jacket # —# Mao jacket
L) niF, BREDETCWLZRAIPTCH226TH
5, 7. leisuresuits L > v~ —fi, HATWwI ) /—
F7 2 TOET, RFTRNY 572274 DL D
39 8.awMezmM¢%¢ \J\%ﬁgfm
KiRTEL2EY | 2 &% 2Ol AES:, a spate

of words (S¥n{L#) Nk jicHWw3, 9.goonand
off the air HEE N2, WEINWL{ %2, HET
A>T (BaEH) & v Dit onthe air A 5 KT
5, ZRICERZHI L LKRTVWE, HEBER %
airwaves & \»\, JiEEEf] % air time & v» 5 _ 10. pan-
5 %o~ ~OFMTET S, OMAET 2, £
pander i3 ITAGIE % TSEBAEAN, 2 23h 5,
BENF5| 2435 L XICHV2, 11. churnsout &

ft LfED 5, churn 135 —2E2 ST, 2h %
DEBRLTNZ—AHTL & 912, BEENICHE)Y BT
D% churnout & \v»5, THBEET 2 | ICFVWEKLE A

H 5, () He is churning out all kinds of books. %
EHHWEAZEEZ( 5 T3, 12, foldout #rh) ;A
A(R—=2 ), KRHEICHT VAT N TV B<—, gate-
fold * % pullout & g Vo), M) oubiciz &
U { NI centerfold & I-5:, 13. healthy 725 3:1) |
72, 7% Y) @, considerable (Ciffvy, 14. slick E#k7e,
HiRDBH 22225 L 2% A2k % slick (maga-
zine) X -3z, HL#E% A 272 pulp (magazine) I2#t5 2,
15. cutting back on~ ~ % Hli#§ 5 . reduce =i\,
16. plethora [pléBoro] &%, &%, 7 "2mE, #*
plethora * I.3:, 17.

D FifEsE. porn & LEES, L Y IC&F L HEFICHE DAL
%, 18. rose colored - ~F o), TEEBAYZ  TEHER A
&)l 2 FBR TRV 5, 19. situation comedies

porno )L /@, pornography

[

>

AT 4, KB LI Z2T—=icLi2TLE

21271 Love Lucy 37 ¥ % &%, B& L T sitcom
vJ, 20. cater to~ ~EMICIELZ, ~NEE
, ARIZ T~ ICABEPERRT S, v Fek
o, Ewvw) BERGEICEW, BIDE ’(Hﬂ\f‘ ‘pander
BEEVERTIZZWA, WFhd TWads, =
¥, 21. thetube FL &, 7729 B%#&F
picture tube ME&A: 5, {#IZ T L E % the boob tube (&

< ®m
A

S oo St

A E
ﬁP*
o

:—»

(A

%

RITN777 %) tbvi, 22 wallow i3, &
RIZE Wy RPN FEZZAHFAZZ 2L, 240
PHEBL LIS TEIZN5, =+ % wallow in vice &

Mk ) ich 72, W2 BREICOWTHWS

44

R 17
LT3




